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	Co-founder of Fondazione Fitzcarraldo where he now coordinates the Research Unit. Since 2002 he is Coordinator for the Cultural Observatory of Piedmont. Professor of cultural marketing at Polytechnic of Turin and lecturer at the various courses for cultural operators. Member of the evaluation team of the cultural policies in Montenegro for the Council of Europe (2003). 
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	Primary role
	Researcher, Academic, Senior executive

	
	Interests
	Museum and heritage policy and management, Cultural market development, analysis and application, Audience development, marketing and research, Visitor experience, Cultural indicators and statistics

	
	Languages
	Italian, English

	
	Nationality
	Italian

	
	Location
	Fondazione Fitzcarraldo, Torino, Italy

	
	Institution type
	Foundation, University


	



	

Contact Details 
	

	Fondazione Fitzcarraldo

Corso Mediterraneo 94

Torino

I-10129

Italy
	Tel
	+39115683365
	

	
	Fax
	
	

	
	Email
	alessandro.bollo@fitzcarraldo.it
	

	
	Quick link
	www.connectcp.org/AlessandroBollo
	

	
	Web
	www.fitzcarraldo.it
	

	
	Institution email
	fondazione@fitzcarraldo.it
	

	
	Job title
	Officer, Research Unit
	

	
	Resident
	Italy
	

	


	

	

Biography 
	

	Alessandro Bollo is one of the founders of Fondazione Fitzcarraldo - an international independent centre for research, training, planning, and documentation on cultural, arts and media management, economics and policies based in Turin, Italy – where he now coordinates the Research Unit.

 

Since 2002 he has also been the Coordinator of the Cultural Observatory of Piedmont. He is a Professor of marketing and communication of cultural heritage and activities at Polytechnic of Turin – II Faculty of Architecture and lecturer at the various courses for cultural operators in Italy and abroad.

 

Since 2000 he is promoter of the marketing department at AISM, Italian Association on Marketing Studies, Milan, Italy. He is also one of the member of the evaluation team of the cultural policies in Montenegro for the Council of Europe (2003).

 

An editor and publisher responsible for the Italian web portal on cultural marketing: Fizz (www.fizz.it), his main cultural policy interests are aligned with audience research, visitor studies and topics related to access to culture.

 

Born in Turin in 1972, he holds a Degree in Economics (cultural marketing) and a Master in Cultural project management.

 
	

	


	

	

Employment history 
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2010 - 2010 Head of Research and Consultancy - Fondazione Fitzcarraldo (Italy) - 
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2002 - 2007 Coordinator - Osservatorio Culturale del Piemonte (Italy) - - (Italy) - Monitoring centre for the arts and culture sector in the region of Piedmont, Italy
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2000 - 2007 Founding Member, Coordinator Research Unit - Fondazione Fitzcarraldo (Italy) - Independent centre for planning, research, training and documentation on cultural, arts and media management, economics and policies
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2006 - 2007 Museal System of the Province of Modena - Coordinator - Fondazione Fitzcarraldo (Italy) - Project Coordinator of "Il pubblico del Sistema Museale della Provincia di Modena", qualitative survey on behaviour, perception, motivation and customer experience of the museum visitors.
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2007 - 2007 Walser Alps Project - Coordinator - Fondazione Fitzcarraldo - The feasibility study for an itinerant exhibition of Walser culture (an exhibition format with a strong technological, hands-on approach ) as an important part of the process to promote and delineate Walser society. The project is part of the Interreg III B project "Walser Alps"
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2005 - 2006 Miranda Project - Coordinator - Fondazione Fitzcarraldo (Italy) - 2006 Coordination of the project Miranda, Il museo si fa osservare – parte II, a special project developed by Fondazione Fitzcarraldo in partnership with the Regione Piemonte e Fondazione CRT: it aims at experimenting a new methodology of observation survey with the operators of museums by using ITC solutions. It includes a workshop for the personnel of the museums involved and a testing phase on site.
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2006 - 2006 Visiting the City - Coordinator - Fondazione Fitzcarraldo (Italy) - Coordination of the research “Visiting the city. Lo sguardo del turista sulla città”, Fondazione Fitzcarraldo, a survey using technology in an experimental and innovative way to analyze what level of knowledge and perception the tourists have of the cultural offer of Torino
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2000 - 2006 Contract Professor - Polythechnic of Turin - II Faculty of Architecture (Italy) - University education. - - from 2000 on he leads the course on cultural marketing; and from 2005 on the Laboratory on Evaluation for the University Course in History and Heritage Preservation
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2002 - 2003 evaluator - Council of Europe for Republic of Montenegro - (Serbia and Montenegro) - Policies evaluation, one of the member of the evaluation team of the cultural policies in Montenegro.



	



	

Books published - authored and edited ( 5 ) 
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Alessandro Bollo (a cura di) (2007) I pubblici dei musei. Conoscenza e politiche, , F. Angeli, Milano, 
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Lucio Argano, Alessandro Bollo (2005) Gli Eventi Culturali. Ideazione, progettazione, marketing, comunicazione, Milano, Franco Angeli, ISSN/ISBN:88-464-6829-5
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Alessandro Bollo (2005) Il museo e la conoscenza del pubblico: gli studi sui visitatori, Istituto per i Beni artistici, culturali e naturali; Bologna, IBC, Istituto per i Beni artistici, culturali e naturali;, 
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Dragan Klaic, Alessandro Bollo, Ugo Bacchella, Elena Di Stefano (2004) Festivals: Challenges of growth, Distinction, Support Base and Internationalisation, , City of Tartu Puxlishing, 
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Alessandro Bollo, Ludovico Solima (2002) I Musei e le imprese. Indagine sui servizi di accoglienza nei musei statali italiani, Napoli, Electa Napoli, ISSN/ISBN:88-510-0046-8



	



	

Articles or chapters ( 9 ) 
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Alessandro Bollo, Cristina Coscia (2009) 'Gli strumenti economico-estimativi nel decision making e nella verifica di sostenibilità dei progetti di riuso', IN: Rosalba Ientile, Emanuele Romeo (a cura di), La conservazione dell’architettura e del suo contesto. Protocollo per una valutazione integrata del patrimonio di Pinerolo, Celid, Torino, article, ISSN/ISBN:ISBN 978-88-7661-840-6
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Alessandro Bollo, Elena Di Federico (2009) '“A casa propria”. La cultura e i musei nelle abitudini, nei consumi e negli stili migranti.', IN: Anna Maria Pecci (a cura di), Patrimoni in migrazione. Accessibilità, partecipazione, mediazione nei musei, Franco Angeli, Milano article, ISSN/ISBN:ISBN 978-88-568-0789-9
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Alessandro Bollo, Damiano Aliprandi Siti - Rivista Unesco, N. 2/2008, (2009) 'Tecnologie al servizio della valorizzazione di aree “minori”: la sperimentazione “Mp3” nel monregalese', IN: Siti - Rivista Unesco, N. 2/2009, article, 
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Alessandro Bollo (2007) 'Torino: la parola ai turisti', IN: La Rivista del Turismo, N.4/2007, Touring Club Editore, Milano article, ISSN/ISBN:ISSN 1972-1390
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Alessandro Bollo, Luca Dal Pozzolo (2006) 'Analysis of Visitor Behaviour inside the Museum: An Empirical Study', IN: AIMAC Conference article, 
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Alessandro Bollo (2005) 'Nuovi pubblici? I consumi culturali dei cittadini stranieri: una sfida per il marketing e per le politiche culturali', IN: Un marketing per la cultura, (a cura di) F. Severino, Franco Angeli article, ISSN/ISBN:88-464-6708-6
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Alessandro Bollo, Ludovico Solima (2004) 'I servizi di accoglienza e ospitalità: proposte per un sistema di misurazione', IN: Economia della Cultura 4/2004 article, ISSN/ISBN:88-15-09891-7
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Alessandro Bollo, Luisella Carnelli (2004) 'Dal Byte al palcoscenico. Internet, spettacolo dal vivo, utenza', IN: Economia della Cultura 2/2004 article, ISSN/ISBN:88-15-09889-5
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Alessandro Bollo (2000) 'Il marketing culturale in Italia: la fine di un ossimoro?', IN: F. Colbert, Marketing delle Arti e della Cultura, Milano, ETAS Libri, article, ISSN/ISBN:88-453-0979-7



	



	

General Links (provided by profile member) 

	1.  www.fitzcarraldo.it
2.  www.ocp.piemonte.it
3.  www.fizz.it
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